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Abstract

With the advent of Covid 19, the world entered a new arena of interaction and the world
needed a new kind of relationship. These relationships were based on the virtual world, all
sectors of the economy, including; It transformed the market for agricultural products. Now
the main question is what scenarios we will face in the post-corona era to maintain and
develop these developments. Therefore, the aim of the present study was to investigate the
future of digital marketing of agricultural products in the post-crown period in the
geographical area of Kermanshah province in 1399-1400. The study population was all
stakeholders and digital marketing activists of agricultural products in Kermanshah
province, 29 of whom were selected using criterion-based sampling. For this purpose, four
phases and integrated method (qualitative-quantitative) were used. In the first phase, using
content analysis method, the key factors affecting the future of digital marketing of
agricultural products in the post-era period were identified. The product of this step was 21
key concepts. In the next step, using the fuzzy Delphi method, the most important
influencing factors were identified (14 influential factors). These factors are: 1- Training
and improving the digital marketing environment 2- Guaranteeing the quality and
originality of the product 3- Providing the necessary facilities and infrastructure 4-
Developing legal frameworks 5- Customer orientation 6- Transparency and honesty in
advertising 7- Internet Filtering Limitations 8- Government Financial Support for Internet
Businesses 9- Improving Product Packaging Standards 10- Creating a Culture of Online
Shopping 11- Providing Necessary Internet Platforms 12- Creativity in Product Production
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Chain 13- Building Trust in How to Pay 14. Studies have shown that the factor of training
and improving the digital marketing environment is recognized as the most effective
potential factor, both directly and indirectly, and the payment factor is recognized as the
most potentially dependent factor, both directly and indirectly.Appropriate and effective
content and advertising channel.In the third stage, using Mic Mac software, the most
important factors influencing the scenario were identified, and in the final stage, four
scenarios were achieved using Senario Wizad software: called development and prosperity
scenario, decline period or Death, pre-operational and software period, immaturity and
hardware period. According to the research findings, it is suggested to planners and relevant
officials to pay serious attention to the components: education and improvement of digital
space, infrastructure and facilities, development of laws and frameworks, Internet platform
and guaranteeing the quality and originality of the product.

Keywords: Consumer Behavior, Corona Virus, Interaction Analysis Matrix, Online
Marketing, Wizard Scenario
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